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COURSE AIMS AND INTENDED LEARNING OUTCOMES
Module 1 (20 hours), aims to provide students with an introduction to the related concepts of culture and knowledge, as well as the relationship between culture and creativity; then, it aims to offer an overview of the different existing types of artistic and cultural production (with a focus on the Italian scenario). Module 2 (40 hours) aims to help students develop their ability to analyse the main economic features and the problems related to the production and organisation of artistic and/or cultural goods.
The division of the course into two modules – the first one characterised by a humanistic perspective, and the second one developed through a purely economic analysis – reflects the aim to present the complexity of the subject on the basis of an interdisciplinary approach, capable of integrating the two perspectives while highlighting their interconnection and complementarity.
In particular, the course aims to introduce the processes involved in the making of decisions with a collective impact, developing the principles at the basis of public choice. Starting from a macro-to-micro perspective, the course will illustrate the main cultural policies, from the European to the local level, adopted in the EU area and influencing the cultural activity in our country. The topic of cultural institutions will be addressed in an innovative way, leaving room for the new cultural institutions, which are emerging also from bottom-up initiatives and are aimed to fill in the gaps left by cultural institutions in terms of production and use of cultural contents. At the end of the course, students will be able to know and understand the reasons at the basis of the main cultural policies, the available sources of financing (either public or private), and the founding principles (starting from social justice) on which they are based. This knowledge will allow them to analyse, from a critical perspective, cultural policy proposals, in particular those related to local development and to the development of cultural and creative industries, also in order to improve their own planning abilities. The analysis of the fundamental concepts at the basis of policy tools will allow students to develop their critical thinking skills and the ability to carry out an independent analysis of the opportunities offered by these tools.
COURSE CONTENT
First of all, the course will illustrate the implicit premises of the Western culture, as well as its relationship with knowledge (the various types of disciplinary knowledge), its current transformations, and its relationship with creativity. Secondly, it will introduce the sectors of cultural industry, and analyse the distinctive features of some forms of artistic expression – with a focus on the peculiarities of the respective media and, in particular, the specific elements of the Italian reality. Then, after explaining the basis of political economy (elements of microeconomics and macroeconomics), public economics (with a focus on the theory of social justice and other theories related to redistribution), and cultural economics (in particular the main differences between cultural goods/products and private goods, and the different functioning of cultural industries), the course will explore the goals of cultural policies. Particular attention will be paid to the capability approach and how it is applied to the cultural industry in order to develop enabling policies. The course will also focus on the new cultural institutions, and the ways in which social incentives are leading to the emergence of new subjects and practices deeply rooted in their territories. Finally, it will explore the dynamics through which culture becomes a driver for social innovation, and how they can lead to the creation of new institutions.
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TEACHING METHOD
The course will be based mostly on frontal lectures. 
ASSESSMENT METHOD AND CRITERIA
The assessment will consist of a written exam, based on three open-ended questions. 
NOTES AND PREREQUISITES
There are no prerequisites for attending the course.
Further information can be found on the lecturer's webpage at http://docenti.unicatt.it/web/searchByName.do?language=ENG or on the Faculty notice board.

