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[bookmark: _Hlk18846087]COURSE AIMS AND INTENDED LEARNING OUTCOMES
The aim of the course is to provide students with the knowledge of the tools and analysis models of the main dynamics of the internationalisation processes of companies and markets. The course also aims to provide the conceptual and analytical bases useful for understanding the main factors that affect the internationalisation processes and the opportunities they provide. In particular, the course outlines, in a micro and macroeconomic perspective, the evolution known from the internationalisation processes of companies, by specifically focusing on the activity of multinational companies and on decisions concerning the Foreign Direct Investment (FDI). 
At the end of the course, students will:
1. be able to understand how trade policies and transport costs affect globalisation processes
2. have acquired the ability to identify the behaviour of companies that operate on international markets, both in operational and in organisational terms, and be able to distinguish these processes according to the company’s purposes and characteristics.
3. be able to understand the trend and role that foreign investments (FDI) play for the companies and countries involved.
[bookmark: _Hlk18846112]COURSE CONTENT 
In considerazione dei contenuti, delle modalità di erogazione e degli obiettivi didattici, il corso si configura come un’esperienza di Internationalization at Home (I@H)*[footnoteRef:1]*. [1: * “Internationalization at Home is the purposeful integration of internationalization and intercultural dimensions into formal and informal curriculum for all students within domestic learning environments.” (Beelen & Jones, 2015:69)] 

MODULE 1 – FIRST PART (Prof. Alessandro Baroncelli)
1. The concepts of internationalisation and globalisation (12 hours).
2. Foreign market entry conditions: analysis, market attractiveness evaluation and market selection, forms of internationalisation (6 hours).
MODULE 2 (Prof. Gabriele Deana)
1. The evolution of the globalisation process (4 hours)
2. The mobility of production factors and their role in the globalisation process (4 hours)
3. Determinants, role and characteristics of FDI (6 hours)
4. The activity of multinationals (6 hours).
MODULE 1 - SECOND PART (Prof. Alessandro Baroncelli)
3. Comparative advantage and localisation choices (6 hours).
4. Internationalised enterprise. Implications of internationalisation at business function level (6 hours).
5. Organisational capacity of the international company (10 hours)
[bookmark: _Hlk18846128]READING LIST
CREATE-MCGRAWHILL, International Business Management, Milano, 2020 [1 Globalization; 2 National differences in political, economic, and legal systems; 3 National differences in economic development; 4 International trade theory; 5 Government policy and international trade; 6 Foreign direct investment; 7 The strategy of international business; 8T organization of international business; 9 Entering developed and emerging markets; 10 Exporting, importing, and countertrade; 11 Global production and supply chain management].
The publisher will make the publication available in ebook format. Its availability will be reported on the course Blackboard.
Any further study content will be made available by the lecturers on the Blackboard platform.
[bookmark: _Hlk18846140]TEACHING METHOD
The lectures will be divided into two modules that are held in sequence under the responsibility of the two lecturers. The first module refers to business cases while the second one aims to provide students with the tools for interpreting transformations occurring in the international context. 
Attending students will have the opportunity to study in-depth the topics related to a high-growth market area. 
Testimonials from managers and/or entrepreneurs may be organised in order to better illustrate some of the manoeuvres described in the programme and a monographic study Focus that can focus on a specific issue relevant for internationalization processes or on a Country.  
In particular, the presentation and discussion of the business cases meets three main objectives: a) analysis of the key issues addressed; b) discussion and analysis of strategic alternatives; c) discussion and analysis of the aspects related to the implementation of the management choices made by the companies. The cases discussed in class will not be a part of the examination.
[bookmark: _Hlk18846151]In compliance with the indications of the Conference of Rectors and the provisions of the University, the course may be carried out online via asynchronous lectures, practical exercises and in-depth webinars, in whole or in part. The programme will be definitively indicated in September 2020.
ASSESSMENT METHOD AND CRITERIA
The learning outcomes are assessed through a written test.
Written test divided into two parts: the first part is a multiple-choice questionnaire while the second one includes open-ended questions that can be replaced by a group exercise provided by the lecturer. Attending students may choose an open-ended question on one of the seminars held during the course. 
The answers to the questions aimed at verifying the students’ learning of the theoretical foundations are evaluated according to their knowledge, reasoning and processing abilities as well as their argumentative skills in open questions.
The first part with multiple-choice answers is worth two thirds of the final mark (up to 20/30) while the second, or optional practical exercises, is worth one third (up to 10/30)
Further details are provided on the lecturer's Virtual Classroom page or on their Blackboard courses.
[bookmark: _Hlk18846165]NOTES AND PREREQUISITES
Prerequisites: students must have acquired the main concepts taught during the micro and macroeconomics course and know the basics of international economics.
Students who intend to write their degree thesis with the course lecturers must submit their proposals for the projects they are interested in, elaborating them according to the instructions available on the Blackboard platform and discuss them with the lecturers during office hours.
[bookmark: _Hlk18846207][bookmark: _Hlk18839278][bookmark: _Hlk18839048]Further information can be found on the lecturer's webpage at http://docenti.unicatt.it/web/searchByName.do?language=ENG or on the Faculty notice board.

